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SCRIPT THEORY
Explains how we 

“combat it” 

Satisficing and 
mental scripts
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The Hotel Blog Study
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Source of images: www.gettyimages.com;
www.cointrap.com

Satisfaction 
with life???



Applied to Agritourism 
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What we have learned 
about storytelling in 

agritourism
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What we know 
from childhood 

memory 
elicitation 
research 



Why do fish live in 
saltwater?
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Source of photo: www.amusingplanet.com

The other moral of the Hotel Blog Study

http://www.amusingplanet.com/


Except for…



Source: Sanborn, M. 2004 
Source of photo: www.northjersey.com

http://www.northjersey.com/


Summary Slide:

Prompt 
positive 

script 
deviations



The famous professor



The 
Recovery 
Paradox:

Failure
Excellent
Recovery

Post-failure
satisfaction exceeds 

pre-failure 

satisfaction



A recovery paradox is most likely 
to occur in situations in which 
______________________.



Failure
Excellent
Recovery

Post-failure
satisfaction exceeds 

pre-failure 

satisfaction

The 
Recovery 
Paradox:

is out of 
your 

control



Traffic jam

For example:

Thunderstorm



Summary Slide:

Prompt 
positive 

script 
deviations

Capitalize 
on negative

script 
deviations



“You are in the _____ business.”
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Source of image: By Fernando Frazão/Agência Brasil - http://agenciabrasil.ebc.com.br/rio-2016/foto/2016-08/natacao-rio-2016, CC BY 3.0 br, 
https://commons.wikimedia.org/w/index.php?curid=50601364
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SO WHAT?



Source of image: www.favorite-classical-composers.com

http://www.favorite-classical-composers.com/


Emotional contagion 
is powerful!





Source of image: www.hdwpics.com



Source of image: www.blogflickr.net



Source of image: www.mountainstomarch.com



Summary Slide:

Prompt 
positive 

script 
deviations

Capitalize 
on negative

script 
deviations

Know that 
emotional 
contagion 

is 
powerful



Source: http://minimaxir.com/2014/09/one-star-five-stars/



Managing Perceived Waiting Times

Source of image: www.asiagrace.com
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Managing Perceived Waiting Times



Managing Perceived Waiting Times



Managing Perceived Waiting Times
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Prompt 
positive 

script 
deviations

Capitalize 
on negative
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Know that 
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Summary Slide:



Seasonal 
Worker X

You



Seasonal 
Worker X

You

Seasonal 
Worker X



Prompt 
positive 

script 
deviations

Capitalize 
on negative

script 
deviations

Know that 
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contagion 

is 
powerful

Manage 
perceived 
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times

Create the Culture

Example 1:
“Hoops in 

hiring”

Example 2:
Sticky notes

Example 3:
Photo 

elicitation



Photo Elicitation

Source of image: 
https://www.google.com/search?q=christmas+tree+farm&rlz=1C1GGRV_enUS751US751&source=lnms&tbm=isch&sa=X&ved=0ahUKEwi898Dji8vVAhVC_IMKHTwiDRoQ_AUICygC&biw=1366&bih=589#im

grc=PJbHo0EDv8kE_M:

Surprise Tactic
Generation



Photo Elicitation

Source of image: http://www.motleystreefarm.com/

Surprise Tactic
Generation



Surprise Tactic
Generation Photo Elicitation
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Prompt 
positive 

script 
deviations

Capitalize 
on negative

script 
deviations

Know that 
emotional 
contagion 

is 
powerful

Manage 
perceived 

waiting 
times

Create the Culture

Example 1:
“Hoops in 

hiring”

Example 2:
Sticky notes

Example 4:
Death, taxes, 
and _____.

Example 3:
Photo 

elicitation



There is so much more…

but I tried my best.
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