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Source: Bawden, 2001
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attention span in
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Above: We know human attention is dwindling.
Image Credit: Microsoft
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The Hotel Blog Study
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Applied to Agritourism
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What we have learned
about storytelling in
agritourism




What we know
from childhood
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All Images Videos Shopping Mews More
About 1.190.000 results (0,55 seconds)

G Pumpkin Jokes | Jokes about Pumpkins - Fun Kids Jokes

https:/ffunkidsjokes.com » Kids Joke Themes » Food Jokes =
The best collection of pumpkin jokes. Clean, safe for kids of all ages. Funny jokes about pumpkins
for parents & teachers for Thanksgiving and Halloween.

@ Pumpkin Jokes for Kids - Coupons Are Great

Wwww.couponsaregreat. net/pumpkin-jokes-for-kids/ «

Oct 27, 2016 - These pumpkin jokes for kids are sure to get a laugh at Halloween. What DID the
orange pumpkin say to the green pumpkin? It's a Halloween pun to make you smile.

@ Here are some funny pumpkin jokes that kids will love! | Jokes for Kid...

https://www pinterest. com/pin/70439181649982234/ =
Here are some funny pumpkin jokes that kids will lovel

@ Pumpkin Jokes For Kids - World of Banter

https://iwww.worldofbanter.com/pumpkin-jokes-for-kids/ «
Jan 12, 2017 - Children will love these scary Halloween pumpkin jokes for kids. These ghoulishly
great gaffs are sure to make you smile and show those fangs!

v Pumpkin Jokes - Vegetable Jokes

www. jokesdus. ['.nWmlscellanmuspkesﬁmd]nhesfpumpkInpkes html -
Jokes about Pumpkins. pice Latte™ into a mirror three times, a white gir in
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children's christmas tree jokes

All Shopping Images Videos News More Settings Tools

About 1,730,000 results (0.66 seconds)

25 Christmas Jokes for Kids {PRINTABLE} - A Mom with a Lesson Plan

amomwithalessonplan.com/christmas-jokes-for-kids/ «
These 25 PRINTABLE Christmas jokes for kids will have all of you laughing and having fun together. ...
What did the Christmas tree say to the ornament?

25 Very Funny Christmas Jokes and Comics — Boys' Life magazine
boyslife.org » Features »

Count down the days until Christmas with 25 funny jokes and comics sent in by Boys' Life ... Zoey: What
do you get if you cross an iPad with a Christmas tree?

Christmas Jokes for Kids - Activity Village
https:/www.activityvillage.co.uk/christmas-jokes «

How many ways can you enjoy a good Christmas joke with the kids? ... Print, cut out and enjoy these
Christmas tree joke bookmarks - perfect for handing out in ...

Christmas Jokes for Kids, Christmas Riddles - All Things Christmas

www.allthingschristmas.com/christmas-jokes.../christmas-jokes-and-riddles-for-kids/
Jul 10, 2017 - Here are some of the best Christmas Jokes for Kids. ... What do you when if you cross an
apple with a Christmas tree? A pineapple. Download ...

Christmas Jokes | Fun Kids Jokes

https://funkidsjokes.com : Holiday Jokes : Christmas Jokes -
Dec 11, 2015 - Huge collection of funny Christmas jokes for kids. The best Christmas ... Q. What do you
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Source of photo: www.amusingplanet.com
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Except for...



Source: Sanborn, M. 2004
Source of photo: www.northjersey.com
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For example:

Traffic jam

Thunderstorm
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“You are in the business.”
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Source of image: By Fernando Frazdo/Agéncia Brasil - http://agenciabrasil.ebc.com.br/rio-2016/foto/2016-08/natacao-rio-2016, CC BY 3.0 br,
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Source of image: Author: Agéncia Brasil Fotografias; Judoca francés leva ouro nos jogos Rio 2016
commons.wikimedia.org/wiki/File:Judoca francés leva ouro nos jogos Rio 2016 (28322657124).ipg
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SO WHAT?



Source of image: www.favorite-classical-composers.com
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Emotional contagion
is powerful!






Source of image: www.hdwpics.com



Source of image: www.blogflickr.net



Source of image: www.mountainstomarch.com
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Managing Perceived Waiting Times
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Source of images: www.asiagrace.com
www.themirrorlady.com
www.abovetopsecret.com
www.bigjoeonthego.com
www.ifixit.com
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Example 1:
“Hoops in
hiring”

Example 2:
Sticky notes

Create the Culture
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Surprise Tactic

Generation Photo Elicitation
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Source of image:
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There is so much more...
but | tried my best.
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