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WHY




W H Y I N ST A G RA M? Instagram usage among key demographics
DEMOGRAPHICS

Gender Age
...0.. ...°o. 13-17 72%
% .'. 18-29 64%
30% H 39% b4 30-49 40%
ANALYZING PLATFORMS o e 3 e 21%
o 65+ 10%
Understanding the demographics of each
platform is an essential step to take before Location
determining which platforms make the
most sense for your brand. \ \ \
42% )  34% 25%
Instagram’s Demographic
« 1 billion monthly active users e et
L . . 30% 42% 32% 42% -
« 500 million daily active users W G
* 400 million daily active users on stories e o0hen o
- User generated content has a 4.5% = 42%

higher conversion rate

Sl 1111
——l1lTI
$30K-$74,999 l I I I I I

$75K +

« Engagement on Instagram is 10 times
higher than on Facebook

£ sproutsocial

Source: https://www.omnicoreagency.com/instagram-statistics/
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WHY INSTAGRAM?
VISUAL APPEAL

VISUAL COMMUNICATION MATTERS

Sometimes words get in the way of what
we want to say, and images don’t have a
language barrier.

The Value of Visuals

VIRGINIA IS FOR LOYERS

65% of people are visual learners

90% of information transmitted to the
brain is visual

Almost 50% of our brains are involved in
visual processing

We process visual information 60,000
times faster than text

Articles with images get 94% more views
than those without

90%

of information
transmitted to

the brain is visual.

the other
4 senses

R

.
i
|
.

Source: https://neilpatel.com/blog/visual-content-you-need-to-use-in-your-marketing-campaign/
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WHY INSTAGRAM?
BRAND AWARENESS

M modfarm @ « Follow
New York, New York

modfarm Do you love root vegetables as
much as we "heart" them? Mashed, roasted,
smashed, boiled or thinly shaved...which
root veggies have a place in your heart? @

DEMONSTRATE YOUR VALUES

We live in an age where trustworthiness of
media is always in question. Social media
is a chance for you to share who you are
behind your business facade. GET REAL.
What do you stand for?

Photo by @goodheartfarmstead |
modernfarmer.com

danigrows All of the root vegetables!
lilaabean @limboleafgardens

jfrancoisstudios What's “taters”,

. . . recious? @ &
Establish Relationships ﬁ:.cefe;farm Ritabigal
rollinfaith @D @D S
» 38% of people on Instagram say they are O 0 i [

influenced by a brand’s social media L
= Liked by cowbellkitchen and 1,670 others

« 35% say they are influenced by retailers

* Instagram is a “soft” way to sell your
product

* Be creative, relax, connect
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BASIC POSTING
STRATEGY 101

STOP ADVERTISING, OBVIOUSLY

Start creating content for your audience as
opposed to yourself. Ask yourself, “Who is
my audience and what do they want? Why
are they here? What am | doing right?”
They will tell you if you listen.

Stop Obviously Advertising

» Authentic Content > Brand or Sponsored
Content

« Document. Don’t create.

« UGC (User Generated Content) adds
even more authenticity to your
narrative

* In the beginning it will be you, then it
will be you + partners, then it will be
you + partners + consumers

@ shefarmsinfreeunion « Following

shefarmsinfreeunion Just over here gabbin
about how excited we are to vote on
Tuesday =

misskennedyanne Beauties.
its_trishabb @ @ @
perkonkalna_speks Solo singing:) @

pippinplace Yes yes yes. | only wish |
had a thosand votes to cast!

amylowelllikesblue @thewibbs didn’t |
tell you this account is da @ ??!!

patricialaydorsey | love this!
she.farms.too Splendid pic!
imaredheadedone Lol

ronniezito If the cows say vote- you
must!

mrs.mandiesmith @alexalower

oQan X

/33 Liked by thephotomomma and
533 others
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BASIC POSTING
STRATEGY 101

SUCCESSFUL POSTS

There is no absolute formula to creating a
successful post, but there are some
strategies for gaining success and
establishing consistency.

Must-Dos:
« Scroll stopping image
« Engaging text

« Image Credit (if you are reposting an
image)

» Hashtags (2-5 max)

« Tag partner accounts in text (when
appropriate)

» Location tag

« Tag accounts in the image

M  modfarm @ « Follow

Cregon

modfarm If every kitchen had a rainbow of
beets, murasaki sweet potato, spigarello,
brussel sprouts, kale, tomatoes, shallots,
Hungarian winter pink butterhead lettuces,
carrots, New England pie pumpkin,
romanesco, leeks, storage onions, potatoes,
savoy cabbage, garlic and cauliflower, the
world would be a better place. Show us
your Fall haul by tagging
#lamamodernfarmer.

Photo by @workinghandsfarm |
modernfarmer.com

modfarm .

#Farmersmarket #farmersmarkets

#farmfresh #freshnroduce #freshfood
v U -

2,271 likes
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BASIC POSTING
STRATEGY 101

SUCCESSFUL POSTS

There is no absolute formula to creating a
successful post, but there are some
strategies for gaining success and
establishing consistency.

M modfarm @ « Follow

California

modfarm Rainbow eggs to brighten your
day @ () How do you choose breeds for
your flock? Backyard chicken enthusiasts
are now strategically outlining their flock to
ensure a diverse #egg basket filled with as
many colors from the eggshell rainbow as
possible.

I\

Photo by @comb_farms |
modernfarmer.com

Photography Hacks:

* Golden Hour: first and last hour of
light

clspirlock | choose breeds on egg color
and temperament of the chicken, With
young Kids, | need them to be nice to
my kids as they picked up and

« POV is 100% authentic snigglesl 4 .
clspirlock @_phoenixfarm_me too! We
. ly have a littl C | had
« Baby animals are GOLD ooy Wi iy colons SHFER s b |
* Rule of thirds O Q& R
N . 3,804 likes
» Leading lines
« Repetition O e :
P ’}',‘ . LV L ’ 4 ap
PR T Y T SRS RS AEA :.sawzw_'ﬂm.muuw

* Color —

« Humor never fails
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BASIC POSTING -
STRATEGY 101 B

polyfacefarm Today on the blog!
SUCCESSFUL POSTS WOMEN RUNNING THE FARM Our farm
right now is in winter mode until May 1 and
it occurred to us a couple of days ago that
our female-male ratio is tipped highly
toward women right now. Counting our
family, the whole staff is 9 women and 4
men.
The idea that farming is men’s work is less
and less credible. We've always said our
kind of farming is more cerebral and
nurturing, two characteristics that tend to
favor women. Both of our apprentices for
the 2018-19 year are women.
The largest property we rent is run by a
lady, who has managed it superbly for more
than 5 years. We're not talking about
backyard stuff. It's 360 acres of pasture,
every day moving a herd of cattle that
numbers more than 300. Technology like 2

& Qi A
<Sh Liked by freegrassfarmer and
1,855 others

There is no absolute formula to creating a
successful post, but there are some
strategies for gaining success and
establishing consistency.

Do Not:
* Flood the feed
» Use too many hashtags

« Tag too many accounts in the body
of your post

» Post images that look like ads

» Post images with text*

*Some rules have exceptions
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BASIC POSTING
|G STORIES 101

WHAT ARE STORIES?

Stories are snaps (vertical photos or video)
that are broadcast throughout the day and
include text overlay editing, doodle tools,
gifs and other interactive stickers and
filters.

Why You Should Use Them:

400 million daily active users (80%
of daily active users)

They are discoverable

More personalized approach to
engagement

No need to be polished, because
they disappear in 24 hours

Can include links (must have
10,000 followers)

\l\,&.'

t touring R ‘

" ) i i : 7“ .
' : 3 Here's how they press 5%
the Inn at \ _#/apples to make cider ; ¥~
I e . e R, £

4
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— =Y ;

R

E /INEYARD

VIRGINIA IS FOR LOYERS



INSIDE INSTAGRAM STORIES

BASIC POSTING
|G STORIES 101

VISUAL STORYTELLING

Ask yourself what sort of story you’d want
to see and/or read. You’re not only a
content creator, you are a consumer.

What Stories Should You Tell?
* Promote a product _59% 23/ B}ﬂ%t _ 5%
» Give a behind-the-scenes look L . -
» Share a “how to” tutorial

» Poll your audience

Aninside look - 2 2%

i Repost UGC Content Influencer takeover - 14%
Liveevent-‘ﬂ%
* You can also broadcast “live” and Howto - 5%
save your live feed to your story Fencontn 4%

Contest - 2%
Other - 7%

Source: https://louisem.com/268893/instagram-stories
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BUILDING YOUR
ACCOUNT




BUILDING YOUR ACCOUNT
STRATEGY 101

ESTABLISHING RELATIONSHIPS F R —

There is no absolute formula to creating a modfarm Snowfall has arrived in Montana
O That's why @windypeakvintge
SUCCGSS‘fUl post, bUt . there are some decided to move Daisy the bunny into her
Strateg]es for ga]n]ng success and very own greenhouse for the winter. It
establishing consistency.

beats her tractor! g@ Has #winter weather
hit your farm yet?

Photo by @windypeakvintge |
modernfarmer.com

modfarm

Engage With Other Users:

» Like and comment on their posts 2 |
#modernfarmer #modfarm #chickens
« Respond to  questions and St abla WrarTURRGEA
comments on your own posts #animaltarm #farmiand #farmtotabi
#sustainability #armina #armfresh s
* Respond to direct messages y (Y i N
* Repost good UGC content . o Qi e
« Gary Vee’s $1.80 strategy .

« $.02 x 9 hashtags x top 10 posts = $1.80

VIRGINIA IS FOR LOYERS
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ADVERTISING
STRATEGY 101

5@ visitvirginia

Burnside Farms

visitvirginia Spring has sprung! @ Heads
up on one of our favorite #pickyourown
flower festivals: @burnsidefarms is
anticipating an opening date of April 15th
for their tulip fields. Follow their account for
updates and the best time to visit. sl
@charlottegeary #LoveVA

PROMOTE WHAT’S SUCCESSFUL

We currently promote posts that are
already seeing successful engagement.

romments
marosaromanes @y2ka_53
diesel_t94 @shy_freebird sounds good

kayley.scheff @deadbird.society yeah
it's so pretty!!

Target Audience By:

staced6 @meghanbills yes!! This is
what | was talking about@

valentini_world | can’t wait to see this
Noee

chogan0402 @corey.lyn THANK YOU!!

Qg A

O’Q Liked by virginiaflair and
3,376 others

+ Age
« Gender
* Interest(s)

» Locality
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ANALYTICS A
STRATEGY 101 o, @5 || @

foodphotographer Outtake image from
@charlottesville29 's 2018 Best Dish of the
Year shoot.

@fleuriecville and @autumn_olive_farms
Heritage Pork, Prepared Nose to Tail by
Jose de Brito.

TRACKING & ANALYZING

Gain insight on your audience and how
they are engaging with your posts. Follow
competitors, plan your posts, monitor your

comments, and more using lconosquare. \ Check out the write up on
' charlottesville29.com! Do you have your

own dish of the year?

Charlottesville, VA.

foodphotographer #vafood #pork
#nosetotail #oodphotographer
#foodlighting #eaterdc #cntravelereats
#finedining #heritagepork
#charlottesvilleva

Tips:

» Follow accounts similar to yours
and integrate their successes

rainydaybites Such a beautiful shot!

« Establish relationships with key
influencers

the_spice_adventuress Spectacular ‘ .

Qb N
}35) 3} Liked by hometowntouristcville and
229 others

« Jump on trends
« Engage with other users

* Collaborate!

VIRGINIA IS FOR LOYERS



IN CONCLUSION...

DON’T TAKE IT TOO SERIOUSLY...
AND HAVE A LITTLE FUN
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INSTAGRAM ESSENTIALS

Creating a hashtag:

Come up with a hashtag for your locality or business. Keep it simple and straightforward. Once you pick
one, you should stick with it. So choose wisely!

e Search to see if your hashtag already exists and, if so, what type of posts are already using that

tag.

e Use this tag consistently across all Instagram posts.

¢ Include this tag in other marketing.

o Print ads, website, Twitter, rack cards, table tent, etc.

® Encourage folks using Instagram and Twitter to use your hashtag if applicable.

o Include it in your bio with a message like: “Share your favorite Virginia travel moments

with us by tagging #LoveVA, and we’ll repost our favs!”

How you can engage with users:

Numbers are important, but establishing relationships and engaging with your followers is even more
important.

e Like and comment on other users’ posts.

e Follow relevant accounts.

e Repost images that showcase your locality.

e Like and/or reply to comments on your own posts.

e Check and respond to direct messages on a regular basis.



SHOULD YOU SWITCH TO AN
INSTAGRAM BUSINESS PROFILE?

VIRGINIA IS FOR LOWERS

ARE YOU A BUSINESS?

DO YOU HAVE N M| 'SYOURGOALTO
Sy

GROW ENGAGEMENT
10K+ FOLLOWERS? OR FOLLOWERS?

DO YOU USE
INSTAGRAM

DO YOU USE AR WOULD INSTAGRAM
INSTAGRAM { ] ANALYTICS BE USEFUL

FOR MARKETING?

"BUTTON On YOUR. N ADS O Peepvour
RUN ADS ON
ACCOUNT BE USEFUL INSTAGRAM
TO YOU? INSTAGRAM? ACCOUNT PRIVATE?

KEEP IT
GO BUSINESS! PERSONALI!




Can | Use that Picture?

The Terms, Laws, and Ethics for Using Copyrighted Images

public No. IFyou coutdn’t answer “yes” to

{s) any of the fair use questions and you haven't

Yes! Ifyou took a picture with your No!lfyfm Yes! Ityou are PrObably. Yes! I your picture is in th

an image craated a picture using an image i an

What ifl

camerac doma eaning the orginal creat

and the con Our OWn, that is so similar to educational or research : T eir rights to the image) or If you purchased or obtained permission to use the fou nd t he

you automatically own all copyrights to it and Someony &'s that setting, for limited purchasad the image and Its copyright (Hke Image, you should under no circumstances

no one can use it or distribute it without your itmight be thought r¥ non-profit uses (dont [ from a stock photo company), you can feel use the image, regardless of where you found picture

permissior of as theirs, you distribute on a brocure, comfortable using the image for whiatever you 1L Itis not only considered unethical to use "
CANNOT LS YOur for exar like. If your Image Is prof under creative another person’s of company’s iImage without on SOCIal
picture for anything hai commons, be sureto Kk the conditior permission, it is llegal

mediaora
website?

While the laws about
distributing Images
through social me
channels like Faceb:

other than personal you are usualt under which you can use it (you may not be

use use the Image without albe to modify it or profit from it, for example)

Was the picture
you created an
original idea?

permission If you are uncestain if the Image is In the pubiic

me ites

domaln or creative common:

‘ es.’ If you not and avold using it until you've obtained

) ar aln that it Is permission Did you

Yes! ..

) impossible to obtain pu rchase the Pinterest, and blogs are
permis: om the : : still fuzzy, it Is generally
Did you {e from the on ar entity that Image or Obtaln 1sidered acc ble to

take or create original, you can use & . : permission from hat
the image t it. Or, It you completety (if the creator died Is the image in AR
yourself? change the and 10 0ne owns the the public domain the orlglnal

meaning

or protected by source?
creative commons
agreements?

y find orig
re-posted on bl
news sites, and social
media channels even if
the person re-distributing
the imag d btain
permission to do so

] you are usualty safe to

Iwgmy. 3 use the image without

permissio

Are you using the image for personal, non-profit, ke " !
educational, research, or scholarly purposes AND VIImege Would it be considered impossible to obtain permission

However, much depends

are you using the image sparingly, only for limited from the original source?
purposes?

U

Is unethical to redistribute
an Image on Facebook, for
a person didn't

rthe image to go

Will you be using the image for personal or commercial
gain? (If you answered “No" to all the fair use public In the first place. It is
questions, the use of your image would mgst likely be also a form of plaglarism to
considered for personal or commercial gain.) p image on your blog

Are you transforming or repurposing the image to
create a new purpse or meaning?

or website without citing

the original source (and It
Is considered best practice
to link back to the original
source as well)

Are you publishing the image in a fact-based context or
publication that benefits the public as a whole (such as

in a news source where it is important that people see
the imag Pay attention to the
fair use laws and other

questions to the left when

Copyright Fair Use Creative Commons Public Domain sebmiioy b el
The protection given to any created image or The legal right to use copyrighted images as Images that are copyrighted but that the creator Images that no longer have copyright restrictions areful about using others’
work from being copled or distributed without long as the images are used for educational, has put provisions on their use. A creative commons either because the creator willingly relinquished

permission. All Images are immediately given research, or personal or use or as long as the license might stipulate, for example, that an Image thelr copyright or because the creator s dead and ,ar
copyright to the creator when the Image is Image benefits the pullc good in some way. can be used as long as it isn't modified in any way, no one owns the copyright. aven formal presentations
created. without obtaining

TheVisualCommunicationGuy.com | 2014 permission first.



