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MAYBERRY MARKETING 101 for agritourism businesses 

Photo Credit:  https://yeldaba.files.wordpress.com/2012/07/andygriffith.jpg 
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Virginia Tourists Behavior US Travel Association (2014) 

• Are traveling by car most often 

• Take shorter day trips 

• Brief planning time  

• Seek to spend quality time with loved ones 

 
Photo Credit: https://s-media-cache-ak0.pinimg.com/736x/58/14/f5/5814f5d303b94d7f71afa7bf97a0cc4b.jpg 

Household Leisure Trips in Virginia 

Virginia Tourism Corporation. (2014). FY2013 Profile of Leisure Travel in Virginia. Retrieved from: http://www.vatc.org/research/travel-data 

Planning Time for Virginia Trips 

Less than 2 weeks before the visit 34% 
Within 2 weeks - 4 weeks of visit 16% 

At least 1 month, but less than 3 months before the visit 20% 
At least 3 months, but less than 6 months before the visit 13% 

At least 6 months, but less than 1 year before the visit 10% 
More than a year before the visit 7% 

Planning Sources for Virginia Trips 

23% Friends & Relatives 

31% Own Experience 

31% “No plans were made” 

11% Destination website 

2% www.tripadvisor.com 

4.5% Mobile Browsing 

4% Travel book 

Virginia Tourism Corporation. (2014). FY2013 Profile of Leisure Travel in Virginia. Retrieved from: http://www.vatc.org/research/travel-data 
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Travel Party Spending 

$0  7% 
$1 to less than $100 25% 

$100 to less than $250 26% 
$250 to less than $500 17% 
$500 to less than $750 9% 

$750 to less than $1,000 5% 
$1000+ 11% 

Virginia Tourism Corporation. (2014). FY2013 Profile of Leisure Travel in Virginia. Retrieved from: http://www.vatc.org/research/travel-data 

Agritourism Opportunities Abound! 

Agritourism 
destinations are 
perfect  for spur 
of the moment, 
local daytrips 
where visitors 
can enjoy new 
experiences 
with friends 
and family. 

Photo Credit:  http://iloveportland.net/wp-content/uploads/2013/07/asmallLavender-Festival-2013-150.jpg 

What Agritourists Want 

• Want to know where food comes from 

• Want to see how food is made (2015 culinary forecast) 

• Want fresh air, scenic view, relaxing time 

• Want to make happy memories with others 

 
Graphic Credit:  http://tomfishburne.com.s3.amazonaws.com/site/wp-content/uploads/2014/01/140127.mindofconsumer.jpg 

I DON’T SEE MY 
PRODUCT OR SERVICE 
ANYWHERE. 

IT IS IN THERE 
SOMEWHERE. THE 

HEART KNOWS. 

Mayberry Marketing 

• Sincere Service 

• Authentic Experience 

• Nostalgia Gets Noticed 

 

Sincere Service 

• Hospitality Business 

• Help Customers Relax 

• Make Happy Happen 
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• 71% of agritourism 

customers look for 

friendly service 

• Friendly service trumps 

low prices, fast service 

for repeat customers 

• Information Access 24-7 

 

 

 

 

Photo Credit:  http://www.artsjournal.com/worth/wp-content/uploads/2013/06/Floyd.jpg 
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• Provide activities to 
connect visitors to 
nature 

• Passive (scenic beauty, 
places to meditate, sit, 
take selfies, eat) 

• Active (walks, classes, 
hunting, fishing, 
horseback riding, yoga) 

 

 

 

Photo Credit:  https://s-media-cache-ak0.pinimg.com/474x/01/95/50/019550ce2aba18b8cf621f4752c6a288.jpg 

Photo Credit:  http://www.unitedwithlove.com/wp-content/uploads/2011/05/Outdoor-Vintage-Garden-Wedding-Washington-DC-Rocking-Chairs-550x366.jpg 

Photo Credit:  http://www.restorationfarm.com/images/education/Sinetar_Yoga_3_6w.jpg 

Photo Credit:  http://leenewlin.com/wp-content/uploads/2013/07/Class-for-website.png 

Photo Credit:  http://whatson.cityofsydney.nsw.gov.au/system/event_images/68452/large_Worm_farm_and_compost.jpg?1312520056 
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Photo Credit:  http://extras.mnginteractive.com/live/media/site515/2014/0106/20140106__20827~s500~ph_500.jpg; https://s-media-cache-
ak0.pinimg.com/236x/08/cb/ee/08cbeea1f76cb1b4a2c01ea2bef6667b.jpg; http://rsvpmagazine.ie/wp-content/uploads/2015/01/Amanda-Brunker-And-Pig-600x338.jpg 

• Positive experiences, 
customer tells 7 people 

• Negative experiences, 
customer tells 19 
people 

• Pay attention to 
customer needs 

• Be kind to customers 

• Smile, be responsive 
Photo Credit: http://2.bp.blogspot.com/-Jz8CWXbGdMo/UD_DuSvRnnI/AAAAAAAAC90/d0OyMOZRZ7s/s1600/andy+christmas+dinner.png 

Photo Credit:  http://blogs.phoenixnewtimes.com/bella/Simple_Farm_Workshop.JPG 

Authentic Experience 

• Be what you are 

• Do what you do best 

• Be genuine 

 

 

• Highlight your 
strengths 

• Focus on your 
uniqueness 

• Create 
experiences based 
on your expertise 

 
Photo Credit:   http://projectavalon.net/forum4/attachment.php?attachmentid=24885&d=1392065661  

Photo Credit:  http://www.poptartcooking.com/wp-content/uploads/2013/01/aunt-bee.jpg 

• Do you know what 
you do best? 

• What do people say 
you do best? 

• How can you 
provide experiences 
based on what you 
do best? 
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Photo Credit:  http://4.bp.blogspot.com/-gx1kAjSYzgk/U1rvJhXqR5I/AAAAAAAAECQ/zJWK_IkNbBQ/s1600/Suzie%27s+Farm+049.JPG 

Photo Credit:  http://sdgln.com/files/andy-griffith-18153.jpg 

• What you see is 
what you get 
marketing 

• Clear and simple 
communications 

• Consistent and 
reliable service 

 

Nostalgia Gets Noticed 

• Flashback 

• Throwback 

• Retro 

 

Photo Credit:  http://nrn.com/site-files/nrn.com/files/uploads/2014/10/Outback%20Facebook%20Contest.jpg http://www.okiecountry1017.com/upload/ThrowbackThursday.jpg; 
http://1.bp.blogspot.com/-TyCyzGt98bQ/U2Fco8H0kSI/AAAAAAAAjDk/otNAA5e4icE/s1600/olgas-kitchen-throwback-thursday-1995-May-1.jpg 

Plan Flashback Events 
• Show outdoor movies 

such as “Star Wars” 

• Concerts featuring 50s, 
60s, 70s, 80s, 90s music 

• Flashback Friday for 
social media posts 
highlighting memories 
from past tourism events 
#FlashbackFriday, #FBF Photo Credit:  http://www.epiceap.com/wp-content/uploads/2014/03/Seattle-Outdoor-Movies.jpg 

Photo Credits:  https://s-media-cache-ak0.pinimg.com/236x/0f/75/c6/0f75c667b72b71ca23ad405679e41fff.jpg http://ca.pbsstatic.com/l/88/0588/9780737020588.jpg; https://carolinaghostbusters .files.wordpress.com/2013/02/beech-80swebgraphic2013.jpg 
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Mayberry Do’s 

• Nip it in the Bud 

• Apologize for Mistakes 

• Make Wrongs Right 

 

 
Photo Credit:  http://www.artsjournal.com/worth/wp-content/uploads/2013/06/Floyd.jpg 

Photo Credit: http://i.ytimg.com/vi/zsId1mc-bMk/hqdefault.jpg 

• Yelp.com 

• TripAdvisor.com 

• Google Page 

• Google Reviews 
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Photo Credit:  https://s-media-cache-ak0.pinimg.com/474x/01/95/50/019550ce2aba18b8cf621f4752c6a288.jpg 

Photo Credit:  http://images2.fanpop.com/image/photos/14200000/1x02-Manhunt-the-andy-
griffith-show-14273546-640-480.jpg 

• Acknowledge 
problem exists 

• Apologize with 
sincere heart 

• Request a 
second chance 

 

Photo Credit: http://vignette2.wikia.nocookie.net/mayberry/images/2/2f/Opie_and_Andy_hugging.jpg/revision/latest?cb=20140201010747 

• Ask customer to 
explain wrongdoing 

• Actively listen, and 
repeat back for 
agreement 

• Apologize, provide 
agreed upon 
consolation 

 

Mayberry Don’ts 

• Don’t Throw Rocks 

• Don’t Lie 

• Don’t Push Pickles 

 

 Photo Credit:  https://yeldaba.files.wordpress.com/2012/07/andygriffith.jpg 

• Avoid bulk emails 

• Avoid sending  
numerous 
customer surveys 

• Avoid sending 
unrequested 
information 

 

Photo Credit:  https://s-media-cache-ak0.pinimg.com/474x/01/95/50/019550ce2aba18b8cf621f4752c6a288.jpg 

Photo Credit: http://1.bp.blogspot.com/-FWDevwUrP8U/TXEnBDMVwcI/AAAAAAAAPDU/iXXlRIPt4y4/s1600/don_knotts__.jpg 

• Sometimes we 
embellish our 
establishments 

• Sometimes we 
don’t do what we 
promised 

• Sometimes we 
don’t stock what 
we said we did 

 

Photo Credit: http://tvland.mtvnimages.com/images/shows/andy_griffith_show/videos/season2/full_episodes_andy_gri ffith_show_043.jpg 

• Not everyone likes 
what you sell 

• People may not tell 
you they don’t like 
what you are selling 

• Take inventory of 
what is not selling 
and why 
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Take Home Message 

• Incorporate Mayberry Marketing 

• Apply “Common Sense” 

• Agritourism is a People Business 
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Rabin, J. (2011). Farmer agritourism resources: hospitality training. 
Retrieved from: http://sustainable-farming.rutgers.edu/agritourism-
resources-hospitality-training/ 

Virginia Tourism Corporation. (2014). FY2013 Profile of Leisure Travel in 
Virginia. Retrieved from: http://www.vatc.org/research/travel-data  

Walker, M. (2009). Agritourism:  ideas and resources. Retrieved from:  
http://pubs.ext.vt.edu/310/310-004/310-004.html 

 

Agritourism Self-list Directories 

• http://www.farmstayus.com/sign-up (Fee) 

• http://admin.virginia.org/  (No Fee) 

• http://www.agritourismworld.com/create-
account (No Fee) 

• http://www.vdacs.virginia.gov/vagrown-
directory/participationform.shtml (No Fee) 

• http://www.ruralbounty.com/listing (No Fee) 

• http://www.pickyourownflowers.org/addmy
farm.htm (No Fee) 
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